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Commercial advert- Break Free by Adidas
Break free is an ad slogan by Adidas that tells the story of an old man, probably a former marathon runner who has been locked in a nursing home. He sees an individual running one evening in his view at the balcony, and it reminds him of his old days when he used to run. He has his old Adidas running shoes well-kept and goes to retrieve them to get a run. The workers in the nursing home think he has gone nuts and they try to stop him from going out. Eventually, his struggle to go out for a run amuses some of the nursing home residents, and they support his need for a run; they release him. This ad failed to identify with the target group and the brand’s image through application of the wrong persona, negative emotions and failure to present the recent products of the brand.
Sports advertising is about creating the right feeling and motivating the desired target market, which in this case is likely to be 18-45 years of age, to make the want the company’s products. Break Free failed to reflect this aspect; the persona in the advert is not a model of the target market for the running shoes. The target group is not inspired by old people trying to relive their past or doing great things. They can appreciate what they see in the advert, but it will not make them want the product. The old man is in a nursing home for a reason; he is not in the right health conditions to do a run, and the nurses try to protect him from himself. Breaking free may not be an achievement as we do not know what happened after. Maybe he went for a run and got a heart attack, or perhaps he felt his youthfulness back. The essence is an old man is not the right persona for the advert; a successful youth wearing the company’s products ought to have been used rather than an old man driven by nostalgia.
An advert seeks to showcase a company’s newest, best, and most differentiated product. The break Free ad portrays some old, shapeless shoes that the old man still has in his private store. It is thus inconsistent with the company’s unique brand that is based on contemporary body wear rather than heritage images. The other nursing home residents who are in support of the old man’s intent present the other company’s products later in the advert. It is only logical for a company like Adidas to use an ad to provide awareness of its new products. The company has a name, globally; hence, it is not the brand’s popularity it is seeking. But why use old products to make more sales? Maybe it is to show the durability of its products. Nevertheless, the sporting field does not stress on durability but instead on flexibility and agility that a product provides during the sporting competition. Therefore, using an old shoe pair fails to deliver the right message; the target group ought to see what the brand has produced in the recent past in terms of new and modified products.
The advert builds on negative emotions rather than positive ones. Despite the ad being heartfelt, it delivers a message that Adidas products can set you free from your crappy life. The target group would thus have to see themselves as having a hopeless and depressing life as portrayed by the old man. Brands should avoid these kinds of emotions unless they have a very good reason; in reality, people do not fancy negative emotions. Athletic brands usually want to fortify you by encouraging, motivating, and informing you that their brands can help you get to the next big level, not to regain some semblance of what you once had but faded as the spirit of aging approached. The brands’ consistency thus concentrates on positive motivation, which the Break Free ad fails to capture.
Identifying with the Break Free advert would make Adidas lose its credibility. Every brand has its DNA and artifacts that it stays true and consistent to, for image maintenance. Adidas brand is futuristic, dynamic, and portrays a young athlete living an urban lifestyle. The ad, although beautiful and impressive, does not portray this image of Adidas; it reflects an ordinary advert of a local shoe company with no special or dynamic products. The target group needs to see the thrill of modern urban life beatified by the brand’s products not like in the case of an old man in a nursing home where the joy of life focuses on maintenance of good health rather than exploration and sports activities. Thus, the ad has to reflect the brand’s core drives and artifacts.
It is evident that the “Break Free” ad by Adidas failed to identify with the target group and the brand’s image. It used an inappropriate persona, an old man in a nursing home, in the advert. It failed in its objectives as an advert in showing old, rusty shoes that had lost their aura; it ought to have shown the brands current and best products. The advert also applied negative motivation rather than a positive one; the old man looked desolate and was seeking running as his way to happiness. Finally, the advert contrasted with the brand’s image of futurism, dynamism, and contemporary urban life orientation. Regardless, the advert is a beauty, unleashes emotions, and motivates old people to rise and relive their youth life through the comfort and flexibility offered by Adidas shoes.
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